
PRESS RELEASE 

For Immediate Release 

 

 

PAYNET DIGITAL CAMPUS 3.0 BREAKS RECORDS WITH  

24 MILLION CASHLESS TRANSACTIONS  
 

 
Winners of PayNet Digital Campus 3.0 Student Council Category – UiTM Cawangan Johor 

 

PUTRAJAYA, 27 February 2025 – Payments Network Malaysia Sdn Bhd (PayNet), 

the national payments network and central financial infrastructure provider, has recorded 

unprecedented success with its PayNet Digital Campus 3.0 (PDC3.0) campaign, 

generating 24 million digital payments across participating higher education institutions in 

Malaysia. 

 

The initiative, which involves 30 institutions including 25 public universities (UA) and five 

private higher education institutions (IPTS), represents a significant expansion from its 

predecessor. PayNet disbursed a total of RM1.02 million in sponsorship funds to 

participating universities between August and September 2024 to organise digital 

payment initiatives. 

 

The programme's top honours in the Public University (UA) category were awarded to 

UiTM Cawangan Perak, which secured the first place with 66 transactions per capita, with 

UiTM Cawangan Sabah and UiTM Cawangan Johor completing the podium positions. In 

the Private Institution (IPTS) category, Universiti Teknologi PETRONAS emerged as the 

champion, followed by Asia Pacific University in second place. 

 

Student councils were also recognised for their innovative digital payment campaigns. The 

UA Student Council category saw UiTM Cawangan Johor clinching the top spot, while 

Universiti Teknologi Malaysia and UiTM Cawangan Perak secured second and third 
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places. In the IPTS Student Council category, Universiti Teknologi PETRONAS led the 

way, followed by Asia Pacific University and Universiti Tunku Abdul Rahman. 

 

Special Recognition Awards were presented to Universiti Putra Malaysia, Universiti 

Malaya, Universiti Sultan Zainal Abidin, Universiti Malaysia Sabah, Universiti Kebangsaan 

Malaysia and Universiti Teknologi Malaysia for achieving more than one million 

transactions during the campaign period, demonstrating exceptional commitment to 

driving digital payment adoption within their campus communities. 

 

"The remarkable growth in transactions and participating institutions underscores the 

strong momentum towards Malaysia’s cashless transformation in the education sector," 

said Farhan Ahmad, Group Chief Executive Officer of PayNet. "By championing 

cashless campuses, we are not only preparing students for a digital future but also 

fostering greater financial inclusion. Empowering students with digital financial skills 

ensures that all learners, regardless of background, can participate in and benefit from 

Malaysia’s evolving digital economy. At the same time, we are creating safer, more 

efficient learning environments by reducing reliance on cash transactions.” 

 

PDC3.0 continued the successful "Shark Tank" inspired format from previous years, 

where student councils pitched their digital payment adoption campaigns to secure 

funding, with the successful campaigns then running from October to December 2024. 

PDC3.0 saw exceptional results, with the highest performing institution recording 1.5 

million transactions. The programme achieved a peak transaction per capita of 66 

transactions per student, while the most efficient campaign drove costs down to just 

RM0.05 per transaction. 

 

The initiative aligns with Bank Negara Malaysia's Financial Sector Blueprint (FSBP) 2022-

2026, which aims to accelerate e-payment adoption and increase awareness of digital 

payments culture. With over one million students at Higher Education Institutions, the 

programme serves as a crucial catalyst for cultivating a "cashless first" culture through 

student council empowerment. 

 

Speaking at the event, YBrs. Datuk Prof. Dr. Azlinda Azman, Director General of 

Higher Education, Ministry of Higher Education stated that the initiatives success 

underscored the pivotal role that higher education institutions play in driving Malaysia’s 

digital transformation. “By fostering a cashless-first culture, we are not only modernising 

university ecosystems but also equipping students with essential financial literacy and 

digital skills that will prepare them for the future economy. This initiative aligns with the 

country’s commitment to integrating technology into education, as well as Malaysia’s 

Digital Economy Blueprint, which envisions a nation empowered by seamless digital 

transactions. As PayNet and its partners launch Digital Campus 4.0, I encourage more 

universities to embrace this opportunity and further accelerate our progress toward a 

cashless and digitally inclusive Malaysia,” he said during his keynote address. 
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PayNet unveiled the fourth edition of the programme at the event, PayNet Digital 

Campus 4.0 (PDC4.0), which retains the successful structure of its predecessor and 

registration is open for higher education institutions with student populations exceeding 

3,000.  

 

"The launch of PayNet Digital Campus 4.0 marks the next phase in accelerating digital 

transformation within Malaysia’s education sector. By equipping universities with the tools 

and support to drive cashless adoption, we are not only modernising campus transactions 

but also shaping a generation of digitally empowered leaders. As we expand this initiative, 

we look forward to seeing even greater innovation from students in driving Malaysia’s 

evolution into a fully cashless nation," said Firdaus Ghani, PayNet's Senior Director, 

Government Digitalisation Division. 

 

The PDC3.0 winners’ announcement and unveiling of PDC4.0 took place at the PayNet 

Digital Campus 2025 Summit at Putrajaya Marriott Hotel. The event celebrated the 

programme’s success, highlighting past achievements and featured a "Digital Payments 

Catalysing Innovation" session with strategic partners from Universiti Sultan Zainal Abidin 

(UniSZA), Hospital Al Sultan Abdullah (HASA) and Universiti Tunku Abdul Rahman 

(UTAR). The event brought together senior university leaders, industry experts, and 

student representatives to shape the future of digital payments in Malaysia’s education 

sector. 

 

### 

 

About PayNet’s Digital Campus 

PayNet’s Digital Campus campaign was launched in 2019 as a pilot project between two universities, 

encouraging digital payments with MyDebit, FPX, and JomPAY. Throughout the six years leading to 

2024, the initiative has significantly increased the adoption of cashless transactions within Malaysia’s 

education sector. The campaign saw a tenfold increase in participating universities and the addition of 

DuitNow QR adoption among students. 

 

About PayNet 

Payments Network Malaysia (PayNet) is Malaysia's national payments network with a mission to 

accelerate the country's payment flows by making the digital payment infrastructure more accessible, 

widespread, and secure. Our comprehensive retail payments suite—including DuitNow (QR and 

Transfer), JomPAY (Bill Payments), FPX (Online), MyDebit (Domestic Debit), MEPS, and IBG 

(Interbank GIRO)—provides extensive coverage across the nation, forming a core part of daily life in 

Malaysia.  

 

Additionally, PayNet's real-time retail QR payments network, DuitNow, is interoperable with domestic 

schemes in Singapore, Thailand, and Indonesia, facilitating seamless cross-border transactions with 

these countries. PayNet is committed to promoting a secure, efficient, and innovative payments 

ecosystem in Malaysia and works closely with its stakeholders to develop new products and services 

that meet the evolving needs of consumers and businesses. For further details, please visit our website: 

www.paynet.my. 

 

  

http://www.paynet.my/
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